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Theoretic background
• Increasing interconnectedness
• almost unimpeded flows of financial capital, 

news and cultural images
• a global consumer culture in the making
• faster methods of transport and electronic

communication
„Internationalisation is a process in which an international, 
intercultural, or global dimension is integrated into the goals, 
functions, and the implementation of higher education activities.” 
(Jane Knight)



Constant need for adaptation and 
innovation
• Information is far more accessible than before
• Traveling is getting cheaper
• The broadening middle class of the developing countries would like to send 

their children to study abroad
• Role of studying abroad is appreciated in the developed countries as well
• More and more universities start international programs, and new types of 

programs are on the rise: summer schools, semester programs, distance 
learning, online courses, dual degrees (V4 project in international relations) 
etc.

• Demand and supply have been on the increase at the same time, so both 
the students and the universities are in a global race.





Institution Building Plan (IFT) 2016:
Becoming an international university: „When a University is 
attractive to students and academic staff from all over the World 
trough having international visibility and internationally ranked
quality on every areas of activity, teaching, research and 
services.”

Internationalisation Strategic
Program, 2016 – 2019:
„Every level and every actor of the University, including the
future developments and changes has to imbibe the idea of 
Internationalisation.”



Four areas of action

• Change of mentality and 
approach, knowledge-sharing
inside the HEI

• Priorities in international
partnerships

• Student recruitment, student
services

• Developments for
strengthening the international
competitiveness of the HEI
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Internationalisation Fund
• ~ 110 – 130 million HUF per year for the four areas

of action

• Main focus points:
• International recruitment, marketing and promotion
• Services for International Students
• „Internationalisation at Home” projects
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Services for International Students
• Extra services in the

dormitories for international
students:
• 24/7 English-speaking

reception
• Weekly cleaning of the

rooms
• Changing and cleaning of 

the bed linens
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